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2002 Brand Specification and Perception Study

RESULTS

Segment

Description

TOTAL

all domestic, qualified residential architect recipients classified as “architectural, architectural
engineering, design firms”

CENSUS REGION

those in the following geographic locations using standard U.S. Census categories:

Northeast CT, MA, ME, NH, NJ, NY, PA, RI, VT

Midwest IA, IL, IN, KS, MI, MN, MO, NE, ND, OH, SD, WI

South AL, AR, DC, DE, FL, GA, KY, LA, MD, MS, NC, OK, PR/VI, SC, TN, TX, VA, WV
West AK, AZ, CA, CO, H|, ID, MT, NM, NV, OR, UT, WA, WY

# OF EMPLOYEES

those who indicated the following number of individuals are employed full time by their firms:

<3 fewer than 3
39 3to9
10+ 10 or more

AVERAGE SALE PRICE

those who indicated the average sales price of all housing units built in 2001 from designs
produced by their firms was:

under $200K

under $200,000 (including 0)

$200K-$499K

$200,000 to $499,999

$500K+ $500,000 or more
UNITS BUILT those who indicated the number of housing units built in 2001 from designs produced by their
firms was:
<5 fewer than 5
5-25 5to 25
26+ 26 or more
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UNITS BUILT

In total, approximately how many CENSUS REGION # OF EMPLOYEES AVERAGE SALE PRICE UNITS BUILT
housing units were build in 2001 from North-  Mid- under $200K-

designs produced by your firm? Total east west South West <3 3-9 10+ $200K $499K $500K+ <5 5-25 26+
base: residential architect architects 906 193 209 248 252 350 265 268 261 361 240 318 288 294
over 500 4% 3% 3% 6% 4% 1% 1% 12% 4% 5% 3% 0% 0% 13%
251 - 500 4% 2% 4% 5% 5% 0% 3% 9% 4% 3% 4% 0% 0% 12%
101 - 250 9% 7% 1% 10% 7% 3% 10% 15% 11% 9% 5% 0% 0% 27%
51-100 6% 7% 8% 4% 5% 4% 9% 6% 7% 7% 4% 0% 0% 18%
26 - 50 10% 10% 11% 8% 10% 11% 11% 9% 8% 11% 9% 0% 0% 30%
11-25 14% 16% 12% 14% 13% 14% 18% 10% 6% 14% 23% 0% 44% 0%
5-10 18% 20% 19% 13% 21% 22% 21% 10% 8% 22%  25% 0% 56% 0%
1-4 25% 26% 22%  27% 23% 36% 22% 14% 17% 29%  29% 71% 0% 0%
none 10% 9% 8% 12% 12% 10% 6% 14% 36% 0% 0% 29% 0% 0%
mean: 64.1 47.3 65.0 79.3 60.4 22.0 516 1344 62.9 67.0 483 1.8 121 1824
standard error: 413 7.41 8.15 9.18 7.65 2.86 5.74 10.93 7.57 6.68 6.85 0.06 0.31 9.43
median: 9 9 11 9 9 6 12 29 4 10 9 2 9 110
no answer 1% 1% 1% 1% 0% 0% 0% 1% 0% 0% 0% 0% 0% 0%
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AVERAGE SALE PRICE

Considering all housing units build in CENSUS REGION # OF EMPLOYEES AVERAGE SALE PRICE UNITS BUILT
2001 from designs produced by your North-  Mid- under $200K-

firm, what was the average sales price? Total east west South West <3 3-9 10+ $200K $499K $500K+ <5 5-25 26+
base: residential architect architects 906 193 209 248 252 350 265 268 261 361 240 318 288 294
$500,000 or more 26% 27% 17%  24% 36% 22% 35% 26% 0% 0% 100% 22% 39% 20%
$350,000 - $499,999 17% 19% 17% 17% 15% 21% 15% 13% 0% 42% 0% 17% 19% 15%
$200,000 - $349,999 23% 23% 26% 22% 21% 25% 23% 21% 0% 58% 0% 15% 26% 28%
$125,000 - $199,999 13% 15% 19% 13% 10% 16% 11% 14% 47% 0% 0% 9% 1% 21%
less than $125,000 5% 4% 7% 8% 2% 4% 6% 6% 18% 0% 0% 4% 2% 9%
none built in 2001 10% 9% 8% 12% 12% 10% 6% 14% 36% 0% 0% 29% 0% 0%
mean*: $307,000 $317,000 $281,000 $292,000 $336,000  $302,000 $339,000 $287,000 $87,000 $339,000 $500,000  $248,000 $379,000 $300,000
standard error: $5,840 $12,300 $11,470 $11,570  $11,200 $8,880 $10,300  $11,500 $4,590  $3,910 $0 $11,470  $7,630  $8,810
median: $323,000 $338,000 $276,000 $306,000 $386,000  $313,000 $371,000 $294,000  $103,000 $330,000 $500,000  $253,000 $426,000 $287,000
no answer 5% 4% 6% 6% 4% 2% 5% 7% 0% 0% 0% 3% 3% 7%

*Due to a significant proportion of respondents answering in the top category, the mean is likely underrepresented.
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architect

How many individuals are employed full
time by your firm?

base: residential architect architects
[fill-in]

50 or more

20-49
10-19

-9
-4

N WO,

1
none

mean:
standard error:
median:

no answer

2002 Brand Specification and Perception Study

NUMBER OF EMPLOYEES

CENSUS REGION # OF EMPLOYEES AVERAGE SALE PRICE UNITS BUILT
North-  Mid- under $200K-

Total east west  South West <3 3-9 10+ $200K $499K $500K+ <5 5-25 26+
906 193 209 248 252 350 265 268 261 361 240 318 288 294
9% 7% 12% 9% 8% 0% 0% 31% 9% 9% 7% 7% 4% 16%
9% 7% 14% 8% 8% 0% 0% 31% 13% 6% 9% 11% 6% 12%

11% 8% 9% 15% 12% 0% 0% 38% 12% 10% 13% 6% 9% 19%

16% 21% 14% 16% 15% 0% 56% 0% 12% 15% 22% 14% 18% 18%

13% 16% 14% 12% 1% 0% 44% 0% 1% 13% 17% 9% 17% 13%

14% 13% 13% 15% 15% 36% 0% 0% 10% 17% 15% 14% 18% 9%

20% 19% 17% 21% 22% 52% 0% 0% 23% 23% 14% 26% 22% 11%
5% 7% 3% 2% 7% 13% 0% 0% 8% 4% 3% 9% 3% 2%

23.4 25.3 224 257 20.3 1.2 5.1 70.6 27.6 22.0 19.8 19.8 11.0 39.3

3.15 8.50 3.93 747 4.69 0.04 0.1 9.81 6.64 530 4.85 4.35 2.43 7.99

4 3 5 4 3 1 5 25 4 3 5 2 3 8

3%

3% 2% 3% 2%

0%

0%

3%

2%

1%

3% 2% 1%
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INVOLVEMENT IN PRODUCT SPECIFICATION

Which of the following products do you CENSUS REGION # OF EMPLOYEES AVERAGE SALE PRICE UNITS BUILT
personally specify, recommend, or North-  Mid- under $200K-
influence the purchase of? Total east west South West <3 3-9 10+ $200K $499K $500K+ <5 5-25 26+

base: residential architect architects
(multiple answers)

bath fixtures 89% 91% 84% 81% 97% 91% 90% 84% 88% 92% 89% 91% 93% 82%
CABINETS (NET) 90% 91% 96% 91% 82% 90% 86% 93% 86% 93% 90% 87% 94% 88%
cabinets—semi-custom & custom 86% 91% 88% 87%  79% 87% 85% 87% 76% 90% 90% 84% 94%  79%
cabinets—stock 73% 80% 88% 75% 55% 74% 71% 74% 76% 80% 60% 69% 73% 78%
caulks and sealants 69% 61% 79% 70% 67% 68% 64% 72% 77% 69% 58% 81% 62% 57%
central vacuums 48% 67% 41% 42%  46% 63% 45% 31% 32% 50% 63% 44% 67% 31%
ceramic tile 88% 91% 84% 83% 91% 85% 91% 88% 89% 89% 85% 94% 88% 79%
closet systems 58% 69% 61% 51% 53% 64% 62% 48% 51% 65% 58% 53% 55% 66%
decking—composite/PVC 72% 76% 72% 62% 80% 74% 81% 64% 67% 78% 72% 70% 5% 74%
decorative mouldings/trim/columns 88% 96% 88% 89% 81% 87% 92% 82% 81% 89% 90% 83% 91%  90%
disposers 59% 54% 63% 60% 59% 64% 57% 56% 52% 60% 66% 54% 67% 57%
DOORS (NET) 93% 100% 95% 91% 88% 96% 94% 90% 91% 93% 94% 92% 94%  93%
doors—entry 91% 98% 92% 91%  82% 93% 91% 87% 88% 89% 93% 90% 94% 88%
doors—garage 86% 94% 92% 82% T7% 90% 91% 77% 80% 85% 93% 82% 92% 82%
doors—interior passage 87% 94% 90% 85% 79% 88% 91% 81% 81% 88% 90% 85% 92% 82%
doors—patio 91% 98% 92% 89% 84% 92% 92% 89% 87% 93% 90% 90% 92% 89%
EIFS/stucco siding 88% 91% 84% 89% 89% 88% 86% 90% 83% 88% 92% 88% 92% 84%
exterior wall sheathing 91% 91% 92% 98% 82% 87% 95% 92% 86% 92%  92% 86% 94%  93%
exteriors 95% 96% 96% 98%  90% 91% 97% 97% 94% 98% 90% 91% 98% 96%
faucets 87% 89% 81% 81% 94% 86% 91% 84% 82% 89% 91% 89% 90% 82%
fireplaces/wood stoves 85% 92% 90% 80% 79% 90% 90% 73% 78% 87% 91% 80% 88% 86%
FLOORING (NET) 91% 93% 88% 85% 94% 89% 91% 91% 93% 92% 88% 95% 94% 80%
flooring—Ilaminate 73% 70% 77% 69% T7% 77% 76% 70% 73% 82% 60% 78% 71% 69%
flooring—vinyl 81% 83% 79% 81% 81% 79% 79% 89% 91% 84% 71% 88% 80% 75%
flooring—wood 85% 87% 84% 78% 90% 84% 91% 80% 7% 89% 86% 85% 9% 77%
5
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INVOLVEMENT IN PRODUCT SPECIFICATION

Which of the following products do you CENSUS REGION # OF EMPLOYEES AVERAGE SALE PRICE UNITS BUILT
personally specify, recommend, or North-  Mid- under $200K-
influence the purchase of? Total east west South West <3 3-9 10+ $200K $499K $500K+ <5 5-25 26+

base: residential architect architects
(multiple answers)

foundation waterproofing 74% 80% 76% 68% 74% 74% 78% 70% 70% 5% 75% 75% 5% 73%
glass/acrylic block 78% 78% 74% 80% 80% 75% 86% 77% 74% 85% 74% 77% 83% T7%
hot water dispensers (kitchen) 47% 52% 46% 38% 54% 53% 52% 34% 29% 48% 66% 46% 60% 34%
housewrap 83% 89% 82% 89% 76% 82% 88% 82% 75% 87% 87% 79% 85% 87%
HVAC 70% 81% 67% 68% 66% 77% 74% 55% 68% 68% 76% 67% 77% 65%
insulation 91% 98% 94% 96% 79% 87% 94% 93% 90% 92% 88% 88% 92%  93%
kitchen sinks 85% 91% 77% 76% 91% 86% 90% 75% 79% 91% 83% 84% 87% 82%
lighting controls/switches 69% 76% 69% 65% 66% 67% 75% 68% 58% 73% 75% 70% 73% 64%
lighting 86% 89% 83% 85% 85% 85% 89% 85% 84% 90% 81% 93% 85% 79%
locksets and hardware 88% 93% 87% 86% 89% 84% 97% 88% 86% 90% 85% 89% 89% 87%
oriented strand board 73% 78% 78% 73% 68% 71% 74% 74% 68% 79% 69% 65% 79% 78%
paints 90% 89% 91% 87% 94% 88% 90% 92% 89% 92% 89% 95% 91% 82%
range hoods 75% 71% 73% 78% 77% 73% 81% 71% 67% 2% 87% 73% 81% 70%
ranges/cooktops 78% 77% 75% 83% 77% 79% 82% 73% 70% 78% 87% 72% 86% 76%
refrigerators 74% 73% 71% 80% 71% 73% 78% 71% 62% 74% 86% 67% 85% 70%
ridge vent systems 77% 78% 81% 2% 78% 79% 74% 77% 75% 85% 69% 79% 83% 69%
ROOFING (NET) 94% 94% 94% 95% 94% 96% 98% 90% 89% 97% 96% 91% 97% 96%

roofing—asphalt/fiberglass 92% 91% 94% 91% 91% 91% 95% 90% 85% 97% 91% 85% 95% 96%

roofing—clay/concrete/synthetic 71% 61% 65% 72%  82% 74% 73% 65% 55% 9% 77% 70% 1% 73%

roofing—metal 76% 69% 80% 80% 75% 73% 81% 78% 70% 83% 74% 73% 80% 78%
shower doors 69% 59% 63% 67% 83% 69% 78% 63% 55% 72%  80% 65% 75%  69%
stains and varnishes 80% 72% 84% 78% 86% 79% 83% 77% 80% 82% 75% 83% 84% 70%
structured wiring 47% 62% 37% 45% 45% 49% 52% 41% 37% 51% 56% 42% 52% 48%
sunspaces/greenhouses 50% 57% 50% 47%  48% 44% 69% 43% 40% 59% 47% 42% 57% 53%
SURFACING (NET) 86% 91% 86% 83% 87% 83% 91% 86% 88% 92% 78% 89% 90% 79%

surfacing—laminate 84% 85% 84% 80% 87% 79% 88% 86% 86% 88% 75% 88% 86% 75%

surfacing—solid surfaces 76% 78% 74% 74% 78% 74% 83% 73% 79% 9% 71% 80% 81% 66%
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INVOLVEMENT IN PRODUCT SPECIFICATION

Which of the following products do you CENSUS REGION # OF EMPLOYEES AVERAGE SALE PRICE UNITS BUILT
personally specify, recommend, or North-  Mid- under $200K-
influence the purchase of? Total east west South West <3 3-9 10+ $200K $499K $500K+ <5 5-25 26+

base: residential architect architects
(multiple answers)

underlayment 89% 93% 88% 96% 81% 79% 94% 97% 84% 90% 90% 82% 94% 93%
wallboard 91% 98% 92% 98% 81% 87% 92% 97% 92% 90% 90% 91% 92% 91%
water heaters 62% 69% 62% 62% 57% 68% 69% 45% 59% 59% 69% 61% 72%  53%
whirlpool baths 65% 54% 56% 63% 80% 65% 78% 56% 43% 71% 80% 49% 81% 69%
WINDOWS (NET) 96% 98% 94% 96% 95% 97% 100% 93% 89% 99% 100% 93% 100% 97%
windows—metal 71% 69% 63% 76% 74% 67% 73% 75% 63% 79% 62% 73% 65% 76%
windows—skylights/roof 86% 94% 87% 81% 85% 84% 94% 84% 78% 92% 89% 85% 85% 89%
windows—vinyl 76% 74% 63% 77% 86% 73% 80% 79% 66% 78%  85% 70% 75% 83%
windows—wood and clad-wood 93% 96% 93% 88% 95% 92% 98% 90% 84% 97%  98% 88% 99% 93%
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CENSUS REGION

CENSUS REGION # OF EMPLOYEES AVERAGE SALE PRICE UNITS BUILT
North-  Mid- under $200K-

Total east west  South West <3 3-9 10+ $200K $499K $500K+ <5 5-25 26+
base: residential architect architects 906 193 209 248 252 350 265 268 261 361 240 318 288 294
New England 7% 33% 0% 0% 0% 9% 7% 5% 5% 7% 8% 8% 8% 5%
(CT, MA, ME, NH, RI, VT)
Middle Atlantic 14% 67% 0% 0% 0% 13% 19% 11% 15% 15% 14% 14% 16% 14%
(NJ, NY, PA)
East North Central 17% 0% 72% 0% 0% 15% 16% 21% 17% 19% 12% 15% 18% 17%
(IL, IN, MI, OH, WI)
West North Central 7% 0% 28% 0% 0% 5% 6% 7% 10% 6% 3% 5% 5% 10%
(IA, KS, MN, MO, NE, ND, SD)
South Atlantic
(DC, DE, FL, GA, MD, NC, PR/VI, 18% 0% 0% 64% 0% 19% 14% 19% 17% 19% 16% 18% 15% 19%
SC, VA, WV)
East South Central 3% 0% 0% 13% 0% 3% 3% 4% 4% 4% 1% 4% 3% 3%
(AL, KY, MS, TN)
West South Central 6% 0% 0% 23% 0% 5% 8% 6% 9% 4% 7% 8% 5% 6%
(AR, LA, OK, TX)
Mountain 8% 0% 0% 0% 31% 9% 8% 8% 8% 7% 13% 8% 11% 6%
(AZ, CO, ID, MT, NM, NV, UT, WY)
Pacific 19% 0% 0% 0% 69% 22% 17% 18% 14% 19% 25% 19% 19% 20%
(AK, CA, HI, OR, WA)
unknown 0% 0% 0% 0% 0% 0% 1% 0% 0% 1% 0% 0% 1% 1%
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EIFS/STUCCO SIDING

Brand Familiarity

CENSUS REGION # OF EMPLOYEES AVERAGE SALE PRICE UNITS BUILT

North-  Mid- under $200K-
Which brands have you HEARD OF? Total east west South West <3 3-9 10+ $200K $499K $500K+ <5 5-25 26+
EIFS/STUCCO SIDING
base: residential architect
architects who specify this product
(multiple answers) 186 41 41 49 55 68 57 56 52 74 48 68 61 56
Dryvit 88% 90% 88% 94% 82% 90% 86% 89% 92% 88% 85% 93% 85% 88%
STO 55% 61% 56% 67% 38% 51% 49% 66% 54% 61% 46% 65% 54% 43%
USG 48% 39% 54% 57% 42% 47% 40% 59% 54%  47%  46% 4% 43% 59%
Senergy 37% 39% 44% 45% 24% 35% 35% 43% 33% 45% 33% 43% 30% 38%
Parex 20% 12% 29% 20% 20% 13% 21% 29% 29% 20% 13% 21% 21% 20%
La Habra 17% 5% 5% 6% 45% 12% 12%  29% 8% 15% 29% 12% 20% 20%
Simplex (Finestone) 17% 15% 24% 16% 13% 9% 21% 23% 21% 18% 8% 16% 15% 20%
TEC 11% 7% 24% 8% 7% 4% 16% 16% 13% 11% 8% 15% 7% 13%
other 4% 0% 2% 8% 4% 3% 4% 4% 2% 1% 8% 3% 3% 5%
indicated one or more 95% 95% 93% 96% 95% 9% 89% 96% 9%6% 93% 94% 9% 93% 91%
none 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 0%
no answer 5% 5% 7% 4% 5% 1% 11% 4% 4% 7% 6% 1% 7% 9%
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EIFS/STUCCO SIDING

Brands Specified in Past 2 Years

CENSUS REGION # OF EMPLOYEES AVERAGE SALE PRICE UNITS BUILT
Which brands have you SPECIFIED North-  Mid- under $200K-
IN THE PAST 2 YEARS? Total east west South West <3 3-9 10+ $200K $499K $500K+ <5 5-25 26+
EIFS/STUCCO SIDING
base: residential architect
architects who specify this product
(multiple answers) 186 41 41 49 55 68 57 56 52 74 48 68 61 56
Dryvit 68% 76% 83% 63% 55% 66% 67% 70% 75% 66% 60% 1% 62% 71%
STO 35% 37% 46% 45% 18% 32% 32% 45% 38% 42% 25% 38% 39% 29%
USG 24% 15% 34% 27% 22% 24% 23% 29% 31% 26% 19% 18% 25% 32%
Senergy 17% 17%  24% 16% 1% 15% 19% 18% 17% 19% 17% 18% 13% 20%
La Habra 1% 2% 0% 0% 36% 10% 7% 16% 2% 9%  25% 6% 15% 14%
Parex 9% 2% 20% 4% 11% 4% 14% 11% 17% 8% 2% 9% 8% 1%
Simplex (Finestone) 6% 5% 12% 4% 5% 3% 7% 11% 10% 5% 4% 4% 7% 9%
TEC 4% 5% 7% 0% 4% 1% 7% 4% 4% 3% 6% 4% 3% 4%
other 4% 0% 2% 8% 4% 3% 4% 4% 2% 1% 8% 3% 3% 5%
indicated one or more 85% 83% 88% 88% 82% 87% 82% 86% 87% 82% 85% 88% 82% 86%
did not indicate specified in
past 2 years 9% 12% 2% 6% 13% 12% 5% 9% 10% 9% 6% 9% 1% 4%
none 2% 2% 2% 2% 0% 0% 4% 2% 0% 3% 2% 1% 2% 2%
no answer 5% 2% 7% 4% 5% 1% 9% 4% 4% 5% 6% 1% 5% 9%
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EIFS/STUCCO SIDING
Brands Specified Most

CENSUS REGION # OF EMPLOYEES AVERAGE SALE PRICE UNITS BUILT
Which brands do you SPECIFY North-  Mid- under $200K-
MOST? Total east west South West <3 3-9 10+ $200K $499K $500K+ <5 5-25 26+
EIFS/STUCCO SIDING
base: residential architect
architects who specify this product
(multiple answers) 186 41 41 49 55 68 57 56 52 74 48 68 61 56
Dryvit 39% 34% 54% 41% 31% 32% 40% 48% 44% 38% 35% 35% 34% 50%
STO 20% 22% 24% 27T% 9% 18% 18% 25% 23%  22% 15% 21% 21% 18%
La Habra 6% 2% 0% 0% 20% 6% 5% 9% 2% 7% 10% 4% 5% 11%
USG 6% 2% 10% 4% 7% 4% 4% 11% 8% 5% 4% 4% 3% 1%
Senergy 5% 2% 7% 8% 4% 6% 4% 7% 8% 7% 2% 7% 3% 5%
Parex 4% 0% 10% 4% 4% 3% 4% 7% 12% 1% 2% 6% 5% 2%
Simplex (Finestone) 3% 5% 5% 0% 2% 1% 4% 4% 6% 1% 2% 1% 3% 4%
TEC 2% 2% 5% 0% 0% 1% 2% 2% 2% 0% 4% 3% 2% 0%
other 2% 0% 0% 4% 4% 1% 2% 4% 2% 0% 6% 3% 2% 2%
indicated one or more 57% 51% 66% 61% 51% 54% 53% 68% 60% 55% 58% 54% 54%  64%
did not indicate specify most 37% 4% 24% 33% 44% 4% 35% 27% 37% 36% 33% 43% 39% 25%
none 3% 2% 5% 4% 0% 1% 5% 2% 2% 4% 2% 1% 3% 4%
no answer 4% 2% 5% 2% 5% 0% 7% 4% 2% 4% 6% 1% 3% 7%
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EIFS/STUCCO SIDING
Quality Ratings

CENSUS REGION # OF EMPLOYEES AVERAGE SALE PRICE UNITS BUILT
How do you rate the quality of each North-  Mid- under $200K-
brand you are familliar with? Total east west South West <3 3-9 10+ $200K $499K $500K+ <5 5-25 26+
EIFS/STUCCO SIDING
base: residential architect
architects who specified this
product and rated each brand
(average: 5=excellent, 1=poor)
La Habra 4.22* 4.00* 4.00* 2.00* 4.37* 4.33* 4.00* 4.33* 4.00* 4.00* 4.40* 4.25* 3.80* 4.75*
Dryvit 4.15 4.07 4.19 4.19 4.16 4.30 4.00 412 4.24 412 4.07* 4.16 4.18 412
USG 4.08 4.00* 4.13* 4.00* 4.13* 3.90* 4.00* 4.33* 4.06* 4.00* 4.10* 4.21* 4.13* 3.96*
STO 4.04 3.80* 4.42* 4.09* 3.77* 4.29* 3.62* 4.10* 4.22* 4.1 3.69* 3.93* 4.15* 4.00*
Parex 3.95* 4.33* 4.00* 3.00* 4.00* 4.25* 3.63* 4.13* 4.00* 3.88* 4.00* 4.29* 3.57* 4.00*
Simplex (Finestone) 3.72* 3.67* 4.13* 250* 3.60* 4.00* 3.71* 3.57* 4.33* 3.25* 3.50* 3.75* 3.67* 3.75*
Senergy 3.67 3.73* 3.86* 3.22* 3.75* 4.08* 3.46* 3.50* 4.09* 3.75* 3.00* 4.00* 3.67* 3.36*
TEC 3.33* 4.00* 3.00* 4.00* 2.67* 3.00* 3.33* 3.50* 3.50* 3.50* 2.67* 4.00* 3.00* 3.00*
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